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Editorial
Mediating Spaces
Geography, place, location, community: these are but some of the intertwined,
and somewhat slippery terms that demarcate this set of contributions to the
Canadian Journal of Communication. How we physically occupy and move
through the world, how we conceive of territory, how we practice acts of territo-
rialization by extending our senses through space technologically are familiar
themes in communications. One need only think of the reflections on space and
time in the writings of Innis, McLuhan, or Carey. The proliferation of intellectual
work that takes up the concept of space suggests that communications, as a field
of inquiry, holds the notion of space in prominent regard.
Michael Darroch’s “Bridging Urban and Media Studies: Jaqueline Tyrwhitt
and the Explorations Group, 1951-1957 brings to our attention the centrality of
Tyrwhitt  to the Toronto based Explorations Group, whose international interdis-
ciplinary members included Sigfried Giedion and Marshall McLuhan. Darroch
offers an engaging history of the influence of ideas from urban space, architec-
ture, and design on the reformulations of media theory undertaken by the
Explorations Group. In “An Emphatic Geography: Notes on the Ethical Itinerary
of Landscape,” Peter van Wyck reflects upon his journey to the North and rumi-
nates on of the building of the “highway of the atom” through a text that imagi-
natively transplants the reader from the city to the wilderness. Underscoring the
role of landscape and geography, emphatically, as having a place within commu-
nications, van Wyck’s evocative theoretical meditations on the shifting represen-
tations of “nordicity” is blended with moving descriptions on the lived qualities
of that place.
The four articles that follow analyze the news. Two of these papers touch
directly upon the new geographies, or spatial connections, which may influence
the production and distribution of the stories that we read in our own milieus,
such as the home, local coffee shop, or park. Gasher and Klein’s “Mapping the
Geography of Online News” delineates the shapes, contours, and patterns of
exchange in their conceptualization of the ways in which internet and communi-
cation technologies reconfigure the circulation of information globally. They
forcefully analyze the results of a news-flow study of the Web sites of three inter-
national newspapers with extensive online editions, arguing that while each of
these newspapers adopts a distinct online strategy, the geographies they map out
remain highly circumscribed by local understandings of news values. Isabel
Macdonald’s “‘Parachute Journalism’ in Haiti: Media Sourcing in the 2003-2004
Political Crisis” looks at parachute journalism, the sudden placement of a jour-
nalist into a context or country to cover a story. Using the case study of the events
leading to the 2004 coup in Haiti, she charts how these conditions influenced
journalistic sourcing in the news stories that were produced. In this case, official
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local Canadian and American government sources were relied upon heavily in the
production of news stories in this crisis situation. 
The coverage of environmental issues, a theme that has emerged in several
recent issues of the Journal, is the focus of Jennifer Good’s propaganda analysis
of stories about climate change in the Canadian Press, “The Framing of Climate
Change in Canadian, American and International Newspapers.”  While it is an
issue of pressing international concern, Good examines, through her detailed con-
tent analysis, how it is made manifest to the English Canadian public. An entirely
“other space” of news production, the community newspaper, is the focal point of
Daniel Robinson’s discussion of how the loss of revenue from tobacco advertis-
ing for campus-community newspapers, because of government health policy,
was dealt with by these organizations. “Sui Generis: Tobacco Sponsorship
Advertising and Canadian Campus Newspapers” opens up an understudied locale
of media production, campus community media.  
Rounding out our set of articles is “Online Publishing, Technical
Representation, and the Politics of Code: The Case of CJC Online,” Michael
Felczak, Richard Smith, and Rowland Lorimer’s account of the increasing impor-
tance of online virtual space in the production of the Canadian Journal of
Communication. As they contend, this movement to online systems is “a site of
struggle that is situated by and situates academics, publishers, and readers along
interdependent axes of agency, citizenship, and commodification.” Indeed, the
push for journals to use online systems of dissemination of academic knowledge
is a source of heated debate amongst journal editors in the present moment. 
Included in this issue are a commentary and a report that address the state of
policy studies in communications. These two provocative pieces assert the cen-
trality of policy studies to the field yet question the relevancy of current policy
research in Canada to actual policymakers located outside of academia, indicat-
ing that policy practitioners tend to rely on international research data. “Gaps in
Canadian Media Research: CMRC Findings,” Philip Savage’s report on the
results of interviews with a variety of people implicated in the study or making
of communications policy, tackles this from the purview of his work with the
Canadian Media Research Consortium. His report, and the information that he
furnishes, complements the commentary of Bram Abramson, Jeremy Shtern, and
Gregory Taylor, “More and Better” Research? Critical Communication Studies
and the Problem of Policy Relevance.” This group of authors use the occasion of
the conference “Converging in Parallel” to make a plea for strategic relevance in
policy studies, suggesting that alongside critical research there is a need for more
empirical and statistical work. Their commentary is not only a polemical critique
of the existing state of policy studies, but suggests practical ways that communi-
cations and telecommunications policy could be taught differently so that its out-
comes become more intrinsic to the deliberations of those in positions of
decisional power.
Space emerges as a rather surprising, indeed an unforeseen theme, in the arti-
cles assembled for this issue. Henri Lefebvre (1991) usefully suggests that space
may be studied by paying attention to its lived dimensions, to its representations
in the schemas and diagrams that map it, and for its symbolic meanings expressed
in our cultural productions. Almost all of the articles in this issue consider at least
one of the dimensions of spatiality in ways resonant with the heuristic divisions
of the study of space theorized by Lefebvre. A caveat: perhaps I use the term
space too loosely in offering this interpretive thread as a way to read these arti-
cles. This is not my intention. For whilst each one of them touches upon some
dimension of space, or a set of related terms, the content of each of these very rich
research papers exceeds this theme. Suggesting that this is but one thread that
runs through these articles is not meant to foreclose other interpretations. It is an
invitation for you to find other connections.
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